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Introduction
The purpose of this document is to walk you through the basic offerings of the Appice platform, integrated with

brand’s applications, in detail.

Overview

Appice is an integrated data platform which provides a full stack solution from data integration to insights - powering
data-driven decisioning & insights, enabling banks to deliver on KPI’s of personalisation, driving acquisitions,
conversion, loyalty and ROI.

Transaclional Behaviourial
Data Y Data

The platform ingests transactional and behaviourial data to build a customer 360 for real-time insights into customer
preferences & engagement. This allows automating personalised omni-channel campaigns across touchpoints,
building audience segments and insights on personalised engagement.

It is an intuitive and comprehensive tool that mimics real-world context so that you can reach the right audience at
the right time and with the right message to drive in-the-moment and personalized engagement.

Key Pillars of Platform:

o Customer Data Platform [CDP]: Build a customer360 view with all transactional, behavioural & first party data.
o Customer Experience Platform [CEX]: Automating personalised omni-channel campaigns across touchpoints.
The Appice platform has four sections:

Dashboard where you can segment your users based on their actions and profile properties, run targeted campaigns
to these segments, and analyze each campaign’s performance.

SDKSs that let you track users’ actions within your mobile apps and websites. Our SDKs also enable you to personalize
your app by giving you access to user profile data.

APIs that let you push user profile or event data from any source to Appice. Our APIs also enable you to connect to
your legacy systems for omni channel messaging or to use custom data to personalise offers .

Webhooks that let you trigger workflows in your backend systems as soon as qualifying events occur.
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Login

Follow the steps below to reach Dashboard.
Step 1: Visit Appice platform.

Home  Product Feclures~  Blog AboutUs ContoctUs  Login  Registar

Marketing automation Qn
that brings you one |
step closer to every
customer

Amachine leorning bosed maobile morketing automation
platform helping businesses build trustwarthy relationships
with their customers

e ®

Step 2: Login to this website with credentials:
Email address (put during registration)
Password (put during registration)

Appice .

Welcome To AppICE

Email

Password

Signin

Don't have an account? Sign Up

Forgat your password? Reset Password
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Dashboard

This pre-built dashboard helps you answer general questions about your app usage.

You can see the analytics of users, based on the various activities being performed on the application. For example -
installation of the application, certain events (like login, register, payment etc) being performed on the application,
campaigns (like push notification, in-app notification etc) being sent to the application.

Dashboard shows various important sections:

1. Header

2. User Analytics

3. User Trends

4. User Events
These sections can be represented in the form of widgets e.g. Bar-chart, Line-chart, Table, Cohort for better
representation of user data.

App Dashboard View

Step 3: Clicking on Dashboard, takes to the app dashboard page. This is how Dashboard page looks like:
Appice

() Home ‘ Piatform All Peried Jul23. 202

[=] Dasnboara

J] setup Apps v

= NEW USER RETAINED USERS ENGAGEMENT CHURN
-, Users v

LB Acqilsition v 123.3K Ny 124M NAv  1318M AV VIR IAV.V:

(%] anaiytics i 4169.0% wrt 29 Jun 24-29 Jul 24 TBOBK wrt 20 Jun, 24 - 29 Jul, 24 AB5% wrt. 29 Jun, 24-29 Jul, 24 0.0% wrt.29 Jun, 24 - 29 Jul, 24

= 2 Anarold 116.8K * Dau 12M L NA
[£] Engagement v

6.5K . WAy LM . 28K NA

£ DataTransformation

NA MAU 5.0M 02 Web NA

Active User Trends DAU Trends

5027388

4183357

G Settings v

[3) Documentation v 1204262

Dashboard helps you answer general questions about your app usage.

Header
You can see 2 options to choose - Platform and Period.
Refer screenshot below.
Digibank - Demo Piatform Al Period Jur25, 2024 Jul 24, 2024
Platform

Allows you to see data on the basis of selection made in this dropdown. Values in the
dropdown are Android, iOS, Web, All.

Platform| o |
All
Android
105

Wab
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Period

Allows you to see data on the basis of period (date range) being selected.

Platform All
Today Jun 2024
Last 30 Days
Su Mo Tu We Th Fr

This Month

Yesterday

Last Week ? :

Last Month g 10
1© 7
23 24
30

User Analytics

Periad| Jun 25, 2024

(]

22

29

You can see the count of Users in different categories.

Refer screenshot below.

NEW USER

123.3K

AV,

4169 0% wrt 29 Jun, 24-29 jul 24
Android 116.8K
6.5K

Web NA

New Users

RETAINED USERS

12.4M

*BSB¥ w.rt 29 Jun, 24 - 28 Jul, 24

Jul 2024

Su Mo Tu We Th F

B8]

22 25

ENGAGEMENT

131.6M

4B 5% wrt 29 Jun, 24 -29 ul 24

NA
28K
02

Sa
B

13

20

CHURN

1 AV

D.0% wrt 28 Jun, 24 -29 jul 24
Angroid 1
IS NA
Web NA

Acquisition is on the selected period. You can see the count of users who have installed the application. This can be

split based on Platform - Android, iOS , Web. Clicking on ‘View Details’, takes you to a new page to see this section in

detail.

Retained Users

Active users are those users who have not uninstalled the app e.g 15.1K

Metrics under this tab:

o DAU (Daily Active User): Average count of unique users per day who have opened the App or visited the

website.

o WAU (Weekly Active User): Average count of unique users per week who have opened the App or visited the

website.

o MAU (Monthly Active User): Average count of unique users per month who have opened the App or visited

the website.

Clicking on ‘View Details’, takes you to a new page to see this section in detail.
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Engagement

Engagement is the number of sessions that have happened in the selected time period. Remember, all of this is done
in the context of a time period and platform that you select from the top.

You can see the count of campaigns being sent / to be sent to the users using the
application, to engage those users.

Clicking on ‘View Details’, takes you to a new page to see this section in detail.
User Trends

You can get an understanding of daily (DAU), weekly (WAU), monthly (MAU) trend of users,
using the application in the form of bar-chart & line-chart.

Active Users Trends

You can see the count of Active Users in the form of Bar-Chart. This shows values of DAU,
WAU, MAU for the selected period.
Refer screenshot below.

Active User Trends

150
130

DAU Trends (Daily Active Users Trends)

You can see the count of active users on a daily basis. This is shown in the form of a line-chart.
‘View Details’ can take you to the page, where you can see user trends in detail.
Refer screenshot below.

DAU Trends
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User Events

You can see a list of Top 10 events being performed in the application, along with its count.

This section can be shown in the form of Table & Pie-Chart for better visibility. This data is used to derive insights on
what are the most preferred features or functionalities of our App.

Clicking on “View Details’, takes you to a new page to see this section in detail.

Refer screenshot below.
TopAnEvents Event Namea Number Of Events
Campaign_Recaivad 175K
Session_Start B2K
Session_Start
Campaign_Viewed 38K
Session_End 1.5K
pengn_Recenved B Campaign_Deleted 13K
GeoData_Received 472
a8K
g Campaign_Viawet PageView L5
l\\ Campaign_Clicked 427
: Install n
Legin 162
View Details
On clicking View Details, it takes you to a detailed page of Events.
What Do Users Do Events: Download

250

Valus

Settings
‘Settings’ can be used to perform following various activities:
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¢ Settings A
Manage Modules
User Management
App Setting

Display Preference

Manage Modules
Allows users to manage the application modules for SDK.

User Management
Allows to give permission, to access applications on Appice Platform, to new users.

Appice

= Dashb

2] sstup agps -

Users ] Ermall Usamame Rola RAMOVE ACCHES Raset Passward
[ acqussition -
[#] Analytics -
= Engagarment -

xmit Al
£ Chum
7 Loyaity v s -

1 >

Manage Modidas

App Setting
Dispisy Prelerance

[ Decumentation -

App Setting
Shows settings like app keys to be integrated within the application; Email settings which can be used to send emails;
SMS settings which can be used to send SMSs; link Google/Apple accounts with certificate/keys for sending push

notifications.

Appice Soru =

PusnMNotification ~ AppSettings  Emell  SMS  Security  KillSwitch  Channel  Features  ApplinbaxSetting  File Eneryption Setting

=| Dasboare

7] setupaaps -
o App Keys Setting Downlosd Logs.

2 Users
B Acquésition -
AppD Sheby AT ORENEECTSE m
~] Analytics »
Engagement - App ey 99ech 1970837201 Tac1 Soedastled] 360802 a
Xmit Al
Api ey 573encf 1idh 10347 6ol afer a
£ Chum
i Loysity - Download S0KS

KOS S0K  Download

Manage Modubes

User Management

Display Preferance

| Documentation “

Display Preference
Allows you to rearrange the display.
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Appice Saru

Display Preference

=| Dashboard
o Dirag and drop the navigation links balow to rearrange the display. Press save once done and refresh the site 1o see the navigation
Z] Setuptpps -

Usars A
[0 Acqusition ~

.

=] Annhytics ot v

Engagament - ¥

Xt Al

&% |

Lowatty b .
+ PReports
Maniage Modubes:
User Managament
App Setting

Zi Documentation v

User Profile
You can see (edit) your user profile.

Saru -
& Profile
(G Logout

Edit Profile
You can edit your user details e.g. username, password, profile picture, email, phone number.

Appice

=| pashboard 3
7] Setupagps ' pioEd
Usars w
LB Acquisition bl
Full Name Sany
|~] Analytics o
Engagamant - Titie
Xmithl
= Company ABL Sarvices Lid
o O
<t -
TT Lowaity Phone | sea7anay
PArsworo
Manage Modules
Contirm Fassward
Liser Managamant
App Setting Last bogin time:
PIRIENCE

! Documentation ~

Logout
You can logout from the Appice portal.
Installs

You can click on Retained Users — View Details to see Users who have installed sessions they have made & their
respective Client IDs (unique identification number from App).

NEW USER RETAINED USERS ENGAGEMENT CHURN

123.3K NAv 12.4M AV, V) 131.6M NAs 1 NAv

169.0% wrt 28 Jun, 24- 29 Jul 26 86 8%wrt 28 Jun, 2% - 26 Jul, 2% a8 5% wrt 29 Jun, 24 -39 lul, 2 0.0%wrt 29 Jun, 26 -28 lul, 24

¥ Anaroig 116.8K * DAU 1.2m NA 1
108 6.5K * WAU 42M 28K NA
Web NA MAU 5.0M 02 Web NA

& it ew Detail: Detall & iew Det
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Appice P

(a) Home ADP User Platform 4! Pericd  Jun 25 2024 Il 24, 2026

Setup Apps v
Ea . WAL ® MAU ’
o ) ‘-."\ o8 PN
; 10 25 == 130 A
LB Acquisition v
-_I Analylis »
i ] fct
Engagement » Acty
1 Xmit Al
User = UserSince =  LastSeen #af Sessions Average Duration Client D
£ Churn
4, 02,
ﬁ Lenyzilty L4
z
3 Settngs - ul 26 302 1
7 Settings
24 2031 3
Manage Modules
User Management 4 1 420 08 o
App Setting h16-15eh i 0 \f 2h, 5ty &3
Display Freference o s = .
[} Decumentation -

You can click on individual User ID (also known as Device IDs from App) to see activities performed by an individual
within the app.

Appice ® e

Users/Interactions
= Dashbosrd Z g,
A Behavioural Data Transactional Data
7] setupapps &
Users "
Ll Acquisiticn v
| Analytics v 5/29/24 Campaign_deleted 08/35)24 FRa 5000
Engagernent v
Kimit &1
& hum eyl o s A eifetond o ',“‘IB‘?'_’? i
ST Layatty v
o8/29/2 Session_end o 4 Re 15,000
; 4 Rs 155
Py o Ping_location 13551 o * E
1 Bettings v = P
5 1 Session_end a3 4 He 345
7 Breumentation - 17355 o kni35d2aksk12majs2 11:35:51 o aa )

0 724 Sessien_start 05729724 Rs 942
Sl o Jrermirrect assr @ Tans. moc

-""_:“ Install

Customer 360
The same page also pulls up a C360 view, which is the output of the golden record of the customer and displays
transactional, behavioural or demographic data [ basis data availability and ingested data]
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Appice

ol Home

Usars

Lo Acquisition
(=] analytics -
[T Engagement -

©r Deta Transformatian

G Settings -

[¥] Dacumentaticn -

GOLLA PEDDA NARAYANARMMA

= Dasnboard |
7] setpspps - 2 sl s
3 NEIOdad 1o

Select Account

Account Engagement

Dabt Trarsactions

onlne Caunt

Account Engagement
Crackt Transactions

Onine Caunt

Digital Engagement

Segmentation & Traits:

Firgt Sian

Lagt Sean

T5IIB/24 Da:40 P City
OB/ 24 1010 A Stata
Offtre Count. Offtine: Sum
6] 4]
Difsne Count Offlina Sum
0 a

Both transactional and behavioural data is used to generate segments for targeting:

CDP Segmentation

m Evants parformad by customens

User wraits

o

=

Computed traits

Propertics relatedto the user

4

Build new matrics on user prafile

SEGMENTS:

Can be a combination of
o Events Data: From DBP & DLP, ingested via Appice SDK
o User Traits: User parameter ingested via Appice SDK e.g Device, first seen, location
o Computed Traits: Transactional data ingested via oracle queries on CBS

Copyright © AppICE 2024

m Fast avent
ml ius svent

Behaviaral Events

User Traits

Computed Traits

Upload Segment

Events fram App & Web lourneys
User properties fram SDK

Device parameters
App usage details
Location & GeoFence
Custom variables

Sum Sum of all leans of a CIF
Avarage Average of account balance
Ilir Minium valae of <fisld=
Max Maximum value of <field=
COLMT Count of sceurrances

List of customers

dugnes =

Gurgaon

Haryana
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Appice Jugnoa +

¥ Create segment

Segment nama Segment descnption

+ Add Condition

I. Behavioral Data Segments

ApplCE is built on the premise that the user journey is a combination of who they are, what they are doing, when and
where.

WHO : User Properties such as First Seen, Last Seen, Session Length, Android or 10S users etc.
WHAT : User behaviour on the app with all the events listed above.

WHERE: User location or based on Geo parameters

WHEN : Basis Time of usage

Using these parameters, an audience segment is created. Each audience segment has a ‘reach’ which gets defined by
the number of users which fulfil the ‘segment’ criteria. When the campaign segment is activated, various controls for
sending the campaign are available such as

Frequency : Number of times the campaign is shown in x time limit
Date Range

Send Now or Delay

Days of Week

Time Range for sending campaign

O O O O ©O

13
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Query Trait Models

atleast 2 times X 1 the fast

+Add Condition

Examples:
FD Journey Dropoff
o Using events data from FD Journey, various stages of the journey are available on the panel :

o Use FDOpen as the start point of the Journey

o Add Frequency and Time duration

o Add final step of the Journey by selecting and then did not perform e.g FD_Topup_Done
o Add time window, which is linked to the event selected previously e.g FDOpen

Il. Computed Traits
Transactional data from C360, is used to perform functional computation on CBS (or other data sources) data fields.
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Appice g

Trait name

"|Ig.'| Value User
Guery Tt Models

Perform a computation on events or a column, This computation acts as a new column and can ba used to build a segment of users

Salect table Customer

ldentity celumn totile numbe

Function

B o

+ &gd Candition

Rum computation over last days
Calculation summary
Count of custamer where SUM of 1=1d = AND a—avm BETWEEN

re £y

BUILDING COMPUTED TRAITS
You can use computation on the transactional data to build ‘computed traits’ and these set of customers can be
included in a ‘segment’.

Functions used in calculations: SUM, AVERAGE, MIN, MAX,COUNT
Let’s understand the use of this functionality via the following requirements:
Examples:

i. Those customer who have loans > $ xx amount
Using compute function: To include all the customers who have loan amounts ( from multiple loans or single loan)
greater than $ xx:

o Use compute function <SUM>

o Select col ‘Disbursal amount of loan’ is <greater than> $ xx

ii. Those customers who'’s average account balance is between $ xx — $ yy amount

Without compute function: Include all customers who may have multiple accounts, but a single CIF
o Do not use compute function
o Select col ‘Avg balance of month’ <is between> S xx to S yy

iii. Loan disbursal amount by SCHM_TYPE

o CBS Fields like SchemeType has multiple Account Types such as SBA , CAA, CCA, LAA, ODA, TDA
o These values become available in ComputedTraits when building a Trait

15
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Function SUM

Where Disbursal amount of loan 0 W 100000 x %
AND
+ Compute
Where Account Type ! Equals W SBA x %

B3 or

lll. Combine Customer 360 data:

Combining all data in golden record to take engagement actions
Appice

Jugren -
(] Home
E Dashboard
¥ | Create segment Discard

2] Setuphpps . o

Usets 7 Segmentname Segment description Segment Size

. o & O

Customer 360

Audipncs sagments | Query  Trait  Models
Lo Aequisition - =
(=] Analytics - fiewd
oy Usartrait Location
| Engagemant e

3e0-tRncing QnEnts v Firyadn mall Hoirs

B i Where © Geo-fencing QnEntey ! 2 e

i settings =

Countof customer where a-+oooim < 5
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Appice

(n] Home
=| Dasnboard
- Y Create segment
7] setupipps o

Segment name

Jugroo =

Segment deseription Segment Size

i O

Customes 360
Trait Madels
L0 Acquisition
User trat
i+ Engagement o
~ Where
r DataTransformation
Satting -
Count of custormes where a—+coolm « &
+itid Condition

The following functional dimensions allow segment construction to enable various use cases:

Data Type
Behavioural Events

Past Events, Live Events

Example: Events of a journey e.g
FDOpen, FDSuccess

Frequency Functions for Events

Time Functions for Event

Attribute Functions

Did Perform, Did not Perform
Function

User Traits
User Profile

Device

Usage
Location

Copyright © AppICE 2024

Example

Events & Attribute captured by SDK

Customer who has started the ‘Deposit’
journey at least 2 times in the last 7 days And
did not complete the ‘Deposit’ since 1 day of
FDOpen

At least, At most, exactly

In the last, in the next, before, since,after x
Time unit in Seconds, Minutes, Hours, Days,
Weeks, Months

Equals, Not equals, contains, In(set operator),
Not in(set operator) , Starts the string, Ends
the string , Does not start the string, does not
end the string

Language, User ID etc

First seen , Last seen, Session count, Total
session, Notification permission

City, District ,State

17



Location - Geo Fencing

Custom Segment

Computed Traits

Compute Function

Data Fields

Copyright © AppICE 2024

Entry, exit
ClientID, DevicelD, Email, Mobile

Sum, Min, Max, Count, Average

All Transactional / Demographic / Product
usage fields in Customer 360

18



Engagement

Campaigns

You can reach the campaign dashboard by following path Engagement — Campaigns.

|+ Engagement ~
Campaigns
Transactional Campaigns
Reports
Funnel Reports

Template

UTM Builder

This is where you can create new campaigns and see existing ones. By default, Active

Campaigns are selected. Active Campaigns are the campaigns which are live and are in-progress.

Appice

{a] Home
=| Dashboard
Active Draft Past
Z Setug Apps b
J Users v
[0 Acquisition v
=] Analytics v Campaign

Transactional Campagna
Reports

Funnsl Reports

Template

UTM Builder

Xmit Al

(= |

Type Audience

Reachabie Dedfversd
166 &
352 2

Clicked

You can start creating new campaigns by clicking on ‘Create New Campaign’.
On clicking, it takes to a new page, showing various messaging channels.

Appice
Hame
[=] pashboara
7] sewpagps bt
Users ¥
L0 Aegusition b4
(Z] druaiytics v
|
Campaigis

Transactons! Campaigns
Réports
Funnel Feparts
Terrplate
UTM Builcer
*mit Al
Ty Chumn

17 Loyaity -

Manage Medules

Copyright © AppICE 2024

Wb Fapup

<)

Facebook

Whatsapp

In-App RAtING

Pariog

Start dete

(w3

App

Survey

End date

+ Campaign

Action
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Push Notification

Push notifications provide the capability to communicate brief, yet important alerts to your mobile app users.
Appice’s rich segmentation and powerful infrastructure lets you send time-sensitive, relevant, and personalized push
messages on a large-scale.

The Push Notification module on the Appice dashboard under Campaigns makes it easy to set up push campaigns for
all your users or specific user segments. These segments can be created on the basis of past or live user behavior,
user properties, or a combination of user behavior and properties.

Once a campaign has been sent, you can view detailed reports on how many messages were sent, how many users
clicked on them, and how many users converted as a result.

Push notifications display in the notification tray or the notification inbox of the user as displayed below.

DEWARE OF FRAUDSTERS
e

g™

You can follow these steps to create a new Push campaign.

On clicking Push notification, it takes you to next page, where you can put basic
details, such as Template Name, Expanded Image etc. Then click on Submit — Next.
Appice Saru v

=| Dashooara Creste Message

7] SetpApps -

Push campaign

[

Transactional CaTpaigns
Roparts

Funnel Aeparts

Template

UM Buisdar

Select Existing Template - You can type and search for an existing template from the
dropdown or you can create a new template.

20
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Template Name - Name of the new template.

Header - Title of the push notification.

Description - Description of the push notification.

Brand Icon : 60x60

Expanded Image -

Yes - Expanded image should be shown, additional to icon, headline & description in Push received on device.
No - Expanded image should not be shown.

Expanded Image size: (w)600 x (h)300

Expanded Text -
Yes - Expanded text should be shown, additional to icon, headline & description in Push received on device.
Description to be put in the Expanded text description textbox.

No - Expanded image should not be shown.
NOTE: Push is received with headline & description on device. On scrolling the ‘arrow’ icon, it should show Expanded image or
Expanded text.

Advanced Settings -

Vance semings W

URL

URLtype

Custom data B m

Special Attributes ﬁ Vibiats nerement badge

URL - Landing page is an external URL where your user will land upon clicking the notification. Deep links allow you to
land the user to a particular part of your app. If you want to use external URLs, then you have to whitelist the IPs or
provide http/https before the URL so they can be handled properly by the SDK.

URL type -

Landing Page - If selected, on clicking the notification, it should take to external URL, which is put in the option
below.

Deep Link - If selected, on clicking the notification, it should redirect to a specific product screen within the app.
Custom Data -

Yes - This is valid only with the Deeplink option. It does not affect even if it is put with a Landing Page URL. On clicking
notification, it should take you to a specific target screen.

No - No custom data to be put.

NOTE: This is applicable for the Appinbox feature.

Special Attributes -
o Sound - Notification to be received with sound.
o Vibrate - Notification to be received with vibration.
o Increment Badge - Show badge count on App icon. Applicable for iOS only.

In-App

In-app notifications are pop-up messages that are shown to the user while they are inside your application. These
notifications are useful where we want to show contextual messages, such as discount offers while the user is within
the application, OR where users have turned off push notifications.
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The In-App Notification module on the Appice dashboard under Campaigns makes it easy to set up In-App campaigns
for all your users or specific user segments. These segments can be created on the basis of past or live user behavior,
user properties, or a combination of user behavior and properties.

You can trigger a message based on an action. Users receive messages when they perform an action in the app
instead of waiting for the next app launch. It makes the messages more contextual and increases conversion.

Appice

" n 8pp cempaign s 8 tdm

Appice

Select Existing Template - You can type and search for an existing template from the dropdown or you can create a
new template.

Template Name - Name of the new template.
Set Call To Action - If this is selected, you will see the Action Title and Action URL, otherwise not.

o Action Title - Action to be performed/button to be placed on In-App notification. For example, the Close
button has been put on the In-App screen, in the above case.

o URL Type - Landing page is an external URL where your user will land upon clicking the notification. Deep
links allow you to land the user to a particular part of your app. If you want to use external URLs, then you
have to whitelist the IPs or provide http/https before the URL so they can be handled properly by the SDK.

o External URL/Deeplink URL - On clicking the Action Title, what action should happen. For example, it should
take to the respective screen within your app or it should to some external URL.

Tap Action URL - Put a URL where the user should land on clicking an In-App.

Custom Data - Put deeplink where the user should land on clicking an In-App.
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Colors -
O

o
O
O

Header Text - Color of header text. It should be in Hex Code like #RRGGBB.
Description Text - Color of description text. It should be in Hex Code like #RRGGBB.
Background - Color of background. It should be in Hex Code like #RRGGBB.
Action Title Text - Color of action title text. It should be in Hex Code like #RRGGBB.

In-App Description - Description to be shown along with icon. This is applicable for Header & Footer views only.

View (Interstitial, Mini, Header, Footer) - How you want to see your In-App i.e. whether on full screen or in header

or in footer or between the screen.

Interstitial (Full Screen) - Uploaded image to be shown as Full Screen. Image dimensions need to be in between

(w)400 x 768(h) and (w)800 x 1024(h).

Inapp campaign

@)
o
= - =R
E
e -

Mini - Image dimensions need to be (w)400 x 400(h).

In app campaign

........

e L] tealm )
[~
o
| = =
E

Header - Image dimensions need to be in between (w)60 x 60(h) and (w)96 x 96(h). Message characters need to be
80 characters long.

Copyright
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Inapp campaign

Tamplate nama

Tap3ction uri

Footer - Image dimensions need to be in between (w)60 x 60(h) and (w)96 x 96(h). Message characters need to be 80

characters long.

Imapp campaign

Tamplats nama

Wiew

in app description

Tapaction url

Customdata ; m

Clase

In-App notifications display inside the app, as displayed below.

Creative Sizes: Basis Channel

AT o Tuw

S.No. | Channel Creative Type Image Size

File Size
(Max)
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1 Push Notification Icon Between (w)60 x 60(h) and (w)96 x 100 KB
96(h)

Expanded Image (w)600 x 300(h) 500 KB

2 In-App Notification | Interstitial (image, gif) | (w)480 x 800(h) 500 KB

Mini (W)400 x 400(h) 500 KB

Header (w)60 x 60(h) and (w)96 x 96(h) 100 KB

Footer (w)60 x 60(h) and (W)96 x 96(h) 100 KB

Click the Submit button to go to the next Tab - Select Audience.

This page shows you list of existing audience segments being created in past
OR
you can create a new segment by clicking on ‘Create New Audience Segments’.

ot Nk LGRS SEgrant:

On clicking Create New Audience Segments, you can reach a screen where you can choose your target audience for

sending Push/In-App notification.
Target Audience Segment can be divided into 3parts:

1. Events - can be created on the basis of Past or Live events performed by the users within the App.

o) Events
B Cvents performed by customers

) User traits

Properties related to the user

=N Create 2 user trait

Computed traits
Build new metrics on user profile

Models

Machine learning models

2. User Traits - can be created on the basis of User properties like Device, Profile etc.

Copyright © AppICE 2024
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Y : Create segment

Segmant nama Sagment dascriptian

Query Trait Modeis

E

Usar trait

+ it Condition Device

W Events
@ Eventsperformed by customers

User traits

Properties related to the user

Computed traits
Build new matrics on user profile

Madels
Machine learning models

+ Add Condition

These criterias can be used together (by clicking on Add Condition) to create an audience segment. For example:

& Create a computed trait

HV128 Aug

User with Avarage quarterly balance

ser with Average quarterly balance

Customers by branch zone delni 2

Users WHO have done Past event (VisitLoan)

+

Users WHO have Device (Android)

+

Users WHO have Average balance greater than 50,000

¥ | Create sagment

Sagmant name

Tat  Modsis

Appice

Hamn

= tasnocar

Z] setup apps

¥ Create trait

Travt nama

E Dussry  Tal Mo

Sminct takln
mi Select column
o Coum
Setact compat
;A G act compatation
Sattegs .
Funcomputstion over st
Ducusantation »
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Appice

Segrent name Segment eetcriptan Segment Sz

T Leyainy .

On saving the audience segment, it takes to this screen and it shows the newly created audience segment as
selected.
Appice v

e T— ER—

Cresste Nerw Aulisn Signients

LY acqu

App A

Bl i0s IN Faise 25 uly
LTkt BLiscar
it &
Cr G
o Loyl t3 =
Satting: ¥
© =

Click — at the bottom of the screen to go to the next Tab which is Launch Campaign.

On the 'Launch Campaign' tab, you can set up campaign settings. For example, the start date when you want to send

this campaign and how many times you want to send this campaign to your users.

Appice i
Home:
S — © cresve Hesaage Sesect Auctance
7] Batanspas o
Usars - S
..... ¥ u Dy Tyos
o Dt Rangs

Transactional Campagns
Furrel Aeports

Tempiste

LT B

& campaigris show

MU0 Of DM & CIMPRN (5 SNown acressTna Horime of e 0p
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Oppice

There are various settings on this screen:

Campaign Name - Name of the campaign
Delivery Type - There are various options to receive push notifications on device:
o All - Receive push notifications in notification tray as well as in App Inbox.
o DirectPush - Receive push notifications in notification tray only.
o InboxOnly - Receive push notifications in App Inbox only by clicking on the bell icon within the application.
Category - There are various categories:
o Engagement
o Uninstall
o Geofence
o Transactional
Date Range - You can choose the Start Date & Stop Date of this campaign.
App Inbox Expiry - Put date to remove notification from App Inbox
Display - You can send notification immediately (Now) or after some time (Delay).
Conversion - You can add conversion event to campaigns to determine the success rate.
Live Event - You can send campaigns as soon as any event is performed by the user.
Frequency Capping - You can limit the number of times the campaign can be sent to individual users.
Staggered Send - You can send campaigns to users in batches instead of sending to all the users at one time.

The staggered send approach is used to send bulk campaigns spread across various time windows. The main use case
is to avoid the load on the customer’s servers.

Staggered Send is a feature that enables you to manage the rate at which notifications are sent to end users. It helps
prevent overload on your platform/operations by distributing the incoming traffic over a longer period of time, rather
than redirecting too many users to your mobile application/website at once with too many notifications
simultaneously. This feature can significantly reduce the peak traffic on your platform, enabling you to serve more
customers without impacting the platform's performance.

Finding the optimal staggered send is crucial in ensuring the effectiveness of your campaigns. A high staggered send
rate can overload your platform, while a low rate can result in campaigns running for longer than expected, affecting
the relevance of your messages to end users. Therefore, it is important to strike a balance by setting a reasonable
rate that suits your campaign reach and frequency to ensure that your messaging stays relevant, without overloading
your platform.

Optimization - You can optimize the campaign to be sent to the best users at the right time.

Day Part - You can send campaigns at specific times/day.
o All Week - By default this value is selected which means the campaign should run on all the days of the week.
o Specific Days - You can choose any specific day/days to run this campaign.
o All Day - By default this value is selected which means the campaign can be run anytime during the day.
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o Time Range - You can choose any time range to run your campaign.
Scheduler - You can schedule the campaigns with frequency type - Recurring, Multiple Dates.
After putting the required settings, you can then click on Save Campaign to save the campaign.
On saving the campaign, it takes to the initial screen, which shows a list of all the campaigns, and you can see this
campaign in the Draft Campaigns list.

Appice

Campaign Details - Name of the campaign.

Type - Shows type of campaign i.e. PUSH, INAPP etc.

Audience - Name of the audience segment created/selected.

Reachable - Total possible base of the segment created.

Delivered - Total number of successful sends of the campaign.

Clicked - Total number of clicks on the campaign.

CTR - Click through rate. This is calculated as Clicked + Sent.

Conversion - This is calculated as per the criteria put for Conversion i.e. if the selected
event has happened within the selected period, it will be counted as a conversion. This is not applicable as of
now.

Start Date - Start date of the campaign

End Date - End date of the campaign

o Action - This can be delete, edit, copy, active and preview.

O O OO0 OO O o0 o

O O

Action Action

Edit - You can edit campaign settings.

Active - You can make it active to run the campaign.
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Active Dratt Past

Campaign detads Tyee Audhence Reachable Start date

Pariod

End date Action

Copy - You can make a copy of the existing campaign instead of creating a new campaign every time.

Agtive Draft Pagt

Campaign oetails Tepe Reachabda Start date

Preview - You can preview the campaign and its settings.

Campaign detsits Type Augiance Raachabia Startaate

On clicking, it takes you to the next screen.
Appice

Hame

= Dasnoa

2] Setuptpps »

Tean Audiorce segment

Etart dass End date Maker Coecher

Regchatie sudionce
Transactional Gampagns
Faports
Toed fperty Tiaachatis sudance Sant nbaxroad Appintes opiry
Templata
UTht Eviicer
Settngs w

Once you mark this campaign as ‘Active’, it will send a push notification to your selected audience segment.

Push notification will be shown within your app as displayed below:
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In-App notifications display inside the app, as displayed below.

Whatsapp
The Whatsapp template is created in the panel and uploaded.

Copyright © AppICE 2024
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Message templates

7] serup Appe -
s v
B Acquiaman -
Torgiate rame
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Evnrits
Funrats
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TEnds
] Engagen -
Campagr

1. Go to Engagement — Campaigns — WhatsApp.
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v - ‘
- Fu
Usage
Evants
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g

Transactrsi Campaiors
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)
Tampiats
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it Al
7 Chum

7 Loyaity

2. Click Create New Campaign.
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3. Either select an existing template or create a new template.
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4. Select the existing template.
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5. Select the Audience segment where you want to send WhatsApp message to.
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6. Go to Next Tab to put campaign details and Save the campaign.
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Cay Part

Seiectoa Tamo’ E00am- 8:00pm

w Scheduler

Bawe Campaign

7. Campaign can be seen in Draft campaigns. Click the ‘Active’ button to activate the campaign.

Appice

Ac v T P Bario 30, 2054 138 2024

ki - Campagn cetaile Tyoo Auderen Startdate Endcat action

8. On clicking Active, the campaign will be activated and moved to Active campaigns Tab.

Appice

att Fast Poric
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9. Noatification will be received on the Audience device.
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€ 61 st Bank Of India @

Hithere

Wi noticed you began your savings
pourney with Bank of India but hit pause

alang the way,

It's never too iate to restart, and we're
er b make it easier far you

Let's resumne your Savings journey
together!

Click here to complete your savings
application MOW.
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Campaign reports can be downloaded by selecting Period and then clicking on download icon:
Appice

1 Homa

=] Dasnosar

Actrm oraft Past Fariad

2] matup apps x m

Users

+ Campaign

Camgaign detzis Tyre sudianca fiuacrati Detssrna Cieha S1andas Eramite Action

Transactional Campagre

Feports
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LT B
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Sattiegs w LHE

Language Selection:
Custom fields can be added basis business requirements to execute all possible levels and types of personalization.
language based on preference (from the CDP, or based on acceptance and click rate, or defined rules)

Jugnoc =
Al mpaligr rea pu
= Create Message & Select Audience 3 LaunchCampaign
Push campaign - %
paig ooz @ :zum Y
LRI Platinum Card
=0
—y Hindi Digibank - Demo
Lok Tempiata nams UEI Platinum Card Lm
= English Amaing offer! Platinem Card
c Invast and save with our Ne H
Arabic Plats
Header Amazing after! Platinum Carc
Indonesian
15
7 Description Irwest and save with our New Platinum Card offer e
Expanded text Yes m Expanded image m Mo
Buttens Yos m
Advance settings
URL
B URL typi Landing page RIS
Seund Vibrate Incrament badae
»
Special Attributes
e e e L_ J

€ Android 4 I0s

>
Timezone & Geotagging
Proximity based geo marketing solutions:
o Use Radial/Polygon based geofences that are best suited to real world environments
36
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o Use Dwell Time and Real Time targeting

ApplCE SDK captures location coordination (under OS allowed user privacy policies): IP address-based location to
send geo-fenced campaigns.

Appice et »
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=| Dasrecard
ol Sepipes ¥ ¥ Create New Segment R oo
o Segmant name Segment description Sagrnans Size
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Saklings e = Y B ¥ il
" Documentalon - B L oL L ___

Appice Nigus
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= Dashboard < Create Message < Select i v Launch G
7] setupdipps -
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Custamer 380 Conversion vas Delivery Type All
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Category Engagement Date Range 2034-03-05 1o 2024-03-03
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Mar 2024
App Aequisition App Inbox Expiry Display m Delay
Su M Fr &
(55 Ansiytics b Su Mo Ty We Th Fr Sa
i+ Engagement - Frequency Capping . n s 3§ @
Campaigns z i P— N ——— i .
Sherw this notifcation 1 s 10 LSBT, ATTEr A1 T o Minutes °oT 12 1R o 15 18
Tranzactional Campaigns
7 1B 19 20 N 22 23
Reports Exclude this campalgn from ail limits fes m t ?
2y 25 28 20 23 20 30
Template
interval between messages Seconds Al
UTM Buildor
1 Crwmn Hurmber of times & campaign (s shown in a sessian Tostay
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[71 Documentation - Hurmiber of times i the the app
“
Staggered Send
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Tt Firreh ARTiTE T AT Dt Lrvntifieabinn
Email

Follow this step to integrate Email service providers details in Appice Platform. This step ensures that all
emails sent through Appice will be routed via IBM-DBP infrastructure.
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In the SMTP settings on Appice Panel, input [vendor] SMTP credentials:
e SMTP Server: smtp.xxxtmail.com
e Port: 587 or 2525 (for TLS) or 25 (no encryption)
e Authentication: Use your [vendor] API key as the password

SMS

Sometimes depending on the capability of the Gateway providers, we may need to use webhooks to trigger
campaigns. Here are the steps to follow:

Steps to configure the webhook:
e Appice will Trigger a Webhook.
e Get the following details from [ vendor] APl endpoint for sending SMS. For example:
o [vendor] SMS API Endpoint: https://api.abcdxyz.com/smppsend
o Add the necessary parameters for sending the SMS:
= username: Your [ vendor] account username
« password: Your [ vendor] account password
» to: The recipient’s phone number (you can use a Appice contact property like
{{contact.phone_number}})
« from: The sender ID you configured in [ vendor]
» text: The SMS message content (which can also be personalized using Appice contact
tokens, e.g., {{contact.firstname}})

Here’s an example of how the webhook payload might look:

I
1
"username”: "your_username”,
"password”: "your_password”,
"to": "{{contact.phone_number}}",
"from": "YourSenderiD",
"text": "Hello {{contact.firstname}}, thank you for signing up! Your arder is confirmed.”
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1. Go to Engagement — Campaigns — RCS.
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2. Click Create New Campaign.
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4. Select the existing template.
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5. Select the Audience segment where you want to send WhatsApp message to.
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6. Go to Next Tab to put campaign details and Save the campaign.
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7. Campaign can be seen in Draft campaigns. Click the ‘Active’ button to activate the campaign.
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8. On clicking Active, the campaign will be activated and moved to Active campaigns Tab.
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9. Notification will be received on the Audience device.
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Webhook for callbacks for all channels

Sometimes depending on the capability of the Gateway providers, we may need to use webhooks to get
callbacks for campaign metrics like delivered, opened, bounced and unsubscribed. Here are the steps to
follow:

Steps to configure the callback webhook:
e Appice will create a Webhook.
e For example: Webhook API Endpoint: https://api.appice.io/i/V1/webhook?partnerld=1234&appid=4567
e [vendor] will call this webhook to inform Appice about the events.

Staggered Send
The staggered send approach is used to send bulk campaigns spread across various time windows. The
main use case is to avoid the load on the customer’s servers.

Staggered Send is a feature that enables you to manage the rate at which notifications are sent to end
users. It helps prevent overload on your platform/operations by distributing the incoming traffic over a
longer period of time, rather than redirecting too many users to your mobile application/website at once
with too many notifications simultaneously. This feature can significantly reduce the peak traffic on your
platform, enabling you to serve more customers without impacting the platform's performance.

Finding the optimal staggered send is crucial in ensuring the effectiveness of your campaigns. A high
staggered send rate can overload your platform, while a low rate can result in campaigns running for longer
than expected, affecting the relevance of your messages to end users. Therefore, it is important to strike a
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balance by setting a reasonable rate that suits your campaign reach and frequency to ensure that your
messaging stays relevant, without overloading your platform.

Staggered Send Feature:

This feature is available in the 3™ step of campaign creation process
1. Create Message: Build a campaign for a specific channel

2. Select Audience: Choose a pre-built Segment or create a new one
3. Launch Campaign: Select option of staggered send

| Analyties -

: Staggered Send
ampalgn:
Maximum Bateh Per Time Window % Tirne Window
Transactional Campaigns
Diays

Reports

2 Minutes
Furnel Reports Optimization

Hewirs

. Send time optimization Pugh Amplification all gevices
Tempiate Pt e e Lihis

UTM Builder

¢ DataTransformation Day Part

i Settings e Selected Time: 8:00 am - B:00 pm

Documentation »

Scheduler

Frequancy Type None

Campaign Metrics

Business users can view campaign metrics for all channels and understand campaign objectives. Each
campaign in an individual level can be looked at to see detailed metrics:
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Email Metrics: How data from Gateway is used to calculate metrics:

Metrics

Sent
Delivered
Delivery Rate
Read
Opened
Open Rate
Clicked

Click Rate
Bounced
Bounce Rate
Unsubscribe
Unsubscribe Rate

Mapping
pushedTo
receivedTo

viewedTo
opened

bounced

unsubscribed

Formula

From Gateway API

From Gateway API

Email delivered+ Email Sent *100

From Gateway API

From Gateway API

Email Opened + (Emails sent — Bounces) x 100
From Gateway API

Clicks + (Emails sent — Bounces) x 100

From Gateway API

Number of emails that bounced + Number of emails sent X 100
From Gateway API

(Unsubscribes+Delivered Emails) x 100

SMS Metrics: How data from Gateway is used to calculate metrics:

Metrics

Sent

Delivered

Clicks

Click rate
Conversion rate

Copyright © AppICE 2024

Mapping
pushedTo
receivedTo

clickedTo

conversion

Formula

From Gateway API
From Gateway API
From Gateway API
Clicks+ Delivered *100
From Appice worker
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Link clicks:

In order to track link clicks , business users can embed UTM codes in the campaigns. These can be Appice generated

UTM code or a 3" party UTM.

Campaign Reports & Analytics

Campaign Analytics

Push, InApp Email
Reachable Audience  Sent
Sent Delivery Rate
Clicked Delivered
CTR% Open Rate

Opened

Click Rate

Clicked

Bounce Rate
Bounced
Unsubscribe Rate

Unsubscribed
All reports have additional information on:
- Campaign Type
- Segment sent to
- Maker email
- Checker email
- Start date, End date

Push Campaign Report:
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WhatsApp

Sent

Delivered

Read

Delivery Rate
Read Rate

Total Clicks
Unique Clicks
CTR%

Click to Open %
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WhatsApp Report:
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